An Introduction to Online Promotion
Promote your products, services, ideas or yourself using online resources.
By Wayne Harris

Forward

This e-book is not intended to be comprehensive. As the title states, it is an introduction. I have covered
the most commonly used resources available to get you started. As you explore these and make use of
them you will discover further opportunities for yourself.

This e-book is aimed at non-technical people and people with low IT confidence. There is some jargon, but
I have tried to keep it to a minimum. There are two explanations for every resource: a technical
description and a description that you can understand!! After a brief description there is a list of benefits
to help you select the resources that will help you achieve your online promotional goals.

As this is an introduction, each section contains a ‘getting started’ guide. This will link you through to
resources and further sources of information. Explore them and you will discover a wealth of possibilities.
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Ltd. In this role he not only provides online solutions to customers he actively uses the
Internet and all of its resources to promote Saratoga Technologies, their products and
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To contact the author please e-mail - info@saratogauk.com

He also contributes to the Saratoga Blog - www.blog.saratogauk.com and runs his own Blog -
www.wayneharris.blogspot.com. Visit these for other hints and tips and guides.
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1. Web Sites

Definition:

A website (or Web site) is a collection of web pages, typically common to a particular domain name or
subdomain on the World Wide Web on the Internet.

A Web page is a document, typically written in HTML, that is almost always accessible via HTTP, a protocol
that transfers information from the Web site's server to display in the user's web browser.

All publicly accessible websites are seen as constituting a mammoth "World Wide Web" of information.
The pages of a website will be accessed from a common root URL called the homepage, and usually reside
on the same physical server. The URLs of the pages organize them into a hierarchy, although the
hyperlinks between them control how the reader perceives the overall structure and how the traffic flows
between the different parts of the sites.

What is it? (layman’s terms):

A Web site is the work of an individual, a business or other organisation and is typically dedicated to some
specific topic or purpose.

There are typically two types:

A static Web site, is one that has content that is not expected to change frequently and is manually
maintained.

A dynamic Web site is one that has frequently changing information or interacts with the user from
various methods. A dynamic site can display the current state of a user visit, monitor a changing
situation, or provide information in some way personalised to the requirements of the individual user.

Potential benefits:

1. Potential Customers
Web sites are generally accepted as the most effective way to promote your work on the Internet.
You have full control of design, features and content. This is the virtual shop for potential
customers. Without a Web site, potential customers may never find you.

2. Portray a professional profile
Consumers expect businesses to have a Web site. They are also becoming increasingly critical of
the type of Web site you have and the features provided. By having a Web site you can control the
perception of your business by portraying the image you choose.

3. Rank high in search engines
Google and other search engines reward sites that are updated often, that link to other sites and,
most importantly, that has many inbound links. Create the Web site correctly, and with the latest
methods and standards, and you will find that a Google search lists you in the results. Achieving
this can take time.

How to get started:
Decide what you want the Web site to achieve and contribute to your business. Take this brief to an
experienced, professional Web site designer and work with them to create the site.

You can create your own site, but the results will not be as great.

Saratoga Technologies is able to provide professional fully accessible web sites for businesses of any size.



2. Blogging

Definition:

A blog is a user-generated website where entries are made in journal style and displayed in a reverse
chronological order.

The term "blog" is derived from "Web log." "Blog" can also be used as a verb, meaning to maintain or
add content to a blog.

More info at http://en.wikipedia.org/wiki/Blog

What is it? (layman’s terms):

Blogging is a way of collecting links to Web pages and sharing thoughts and ideas with people online.
Blogs (or Weblogs) are basically online journals or diaries which are great for sharing information and
ideas.

Blogger.com says:

"A blog is a personal diary. A daily pulpit. A collaborative space. A political soapbox. A breaking-news
outlet. A collection of links. Your own private thoughts. Memos to the world."

As well as text, blogs often contain audio, music, images and video.

They're also really easy to make, so you can have one even if you aren't very technical.

Anything can be posted instantly to a blog.

Full description at http://www.blogger.com/start

Potential benefits:

1. Become the Expert
A blog can help position you as the expert in your field. You already know a great deal about the
products you create. A blog gives you the opportunity to easily share that knowledge with
thousands of interested people across the globe.

2. Customer Relationships
Typically with a blog your main objective not is to sell. You'll have an opportunity to create a more
personal relationship between you and your customers.

3. Collaboration
Use blogs as a workspace where colleagues, friends, etc can keep each other updated without
wasting time writing reports or searching the Outlook inbox.

4. Knowledge Management
Blogs are an easy way for the readers to find information and resources they want or need.

5. Recruitment
If you establish yourself as a thought leader, people in your business will pay attention. They'll
read and discuss what you have to say. Chances are good they will see you as an attractive
employer.

6. Test ideas or products
A blog is informal. It's part of a conversation where people (often) can comment, and the blog can
provide you with a measure of value. Publish an idea or a picture/video/etc of your work and see if
it generates interest. Does anyone link to you? What do they say?

7. Rank high in search engines
Google and other search engines reward sites that are updated often, that link to other sites and,
most importantly, that has many inbound links. Start a blog and getting people linking to it and
your ranking will boost.

How to get started:
It is very, very, very easy!!

Blog providers
www.blogger.com
http://wordpress.com
www.typepad.com

Register, choose a template, input some personal information and post some content.
Lots of information and links at http://en.wikipedia.org/wiki/Blog

I would recommend registering your blog at http://www.technorati.com/. This is a specialist blog search
engine. There are other blog search engines.


http://en.wikipedia.org/wiki/Blog
http://www.blogger.com/start
http://www.blogger.com
http://wordpress.com
http://www.typepad.com
http://en.wikipedia.org/wiki/Blog
http://www.technorati.com/

3. Business and Social Networking Sites

Definition:

A social network is a social structure made of nodes which are generally individuals or organizations. It
indicates the ways in which they are connected through various social familiarities ranging from casual
acquaintance to close familial bonds. The term was first coined in 1954 by J. A. Barnes (in: Class and
Committees in a Norwegian Island Parish, "Human Relations"). The maximum size of social networks
tends to be around 150 people (Dunbar's number) and the average size around 124 (Hill and Dunbar,
2002).

Business networking takes advantage of this structure for commercial reasons. A business network can be
defined as a group of people that have some kind of commercial relationship. For example the
relationships between boss-employee, buyer-supplier, and colleague-colleague. According to experts,
business networking functions best when individuals offer to help others to find connections, rather than
"cold-calling" on prospects themselves.

What is it? (layman’s terms):

In these communities, members send out messages inviting members of their own personal networks to
join the site. New members repeat the process, growing the total number of members and links in the
network. Sites then offer features such as automatic address book updates, viewable profiles, the ability
to form new links through "introduction services," and other forms of online social connections. The
original links can be social or business related.

Potential benefits:

1. Potential Customers
By building your own network through your contacts you will introduce yourself and what you do to
more people. This increases your number of potential customers.

2. Maintain relationships
The initial idea is for members to keep in touch with their social and/or business contacts. This
helps in maintaining existing relationships. As a business this can be a very useful way to keep in
touch with colleagues/suppliers/customers/etc.

3. Peer Support
Many networking sites provide opportunities for like minded individuals to share experiences, ideas
and expertise

4. Promoting events.
These kind of community sites allow for you to promote events very easily.

5. Meet other people from your area of expertise/interest
Many of these sites have focussed community groups within them. Find those that are of interest
to you. If there aren’t, any start one. This gives you an opportunity to meet others involved in the
same work as you and the various benefits this could provide.

6. Show your work.
Some of the sites are specifically set up for members to share photos, videos, etc. If the media is
relevant to your work use these sites as galleries.

7. Rank high in search engines
Google and other search engines rewards sites that are updated often, that link to other sites and
most importantly, that has many inbound links. Many networking sites are structured to take
advantage of this, especially where members add content on a regular basis. Even if you do not
have a Web site, you may be found via a Google search thanks to your network group profile.

How to get started:

Browse the Internet and find networking sites relevant to what you do and that are likely to be used by
others in your field or by your potential customers. Submit your details and keep them up to date.

Be active! If you can contribute content make sure you do. Make the most of the opportunities available.
Here are some to get you started;

Business Networking

www.Ecademy.com Social Networking

www.LinkedIn.com www.MySpace.com

www.Ryze.com www.FaceBook.com

www.Soflow.com www.Flickr.com

www.Bizmeed.com www.YouTube.com

www.Zoominfo.com www.FriendsReunited.co.uk
WwWw.Business-Scene.com http://en.wikipedia.org/wiki/List_of_social_netwo
www.OnlineBusinessNetworks.com - this gives a rking_websites - a list of possible sites.

longer list


http://www.Ecademy.com
http://www.LinkedIn.com
http://www.Ryze.com
http://www.Soflow.com
http://www.Bizmeed.com
http://www.Zoominfo.com
http://www.Business-Scene.com
http://www.OnlineBusinessNetworks.com
http://www.MySpace.com
http://www.FaceBook.com
http://www.Flickr.com
http://www.YouTube.com
http://www.FriendsReunited.co.uk
http://en.wikipedia.org/wiki/List_of_social_netwo

4. Internet Forums

Definition:

An Internet forum is a facility on the World Wide Web for holding discussions and posting user generated
content, or the web application software used to provide the facility. Web-based forums, which date from
around 1995, perform a similar function as the dial-up bulletin boards and Internet newsgroups that were
numerous in the 1980s and 1990s. A sense of virtual community often develops around forums that have
regular users. Technology, computer games, and politics are popular areas for forum themes, but there
are forums for a huge number of different topics.

Internet forums are also commonly referred to as web forums, message boards, discussion boards,
(electronic) discussion groups, discussion forums, bulletin boards (but see also dial-up bulletin boards),
fora (the Latin plural) or simply forums.

What is it? (layman’s terms):

A forum is essentially a website composed of a humber of member-written discussions or conversations in
the form of a series of member-written posts. These discussions remain saved on the forum website for
future reading indefinitely or until deletion by a moderator.

Potential benefits:

1. Potential Customers
There is an obvious presumption that other members of the forum will have an interest in the
topics being discussed. This leads to an assumption that many of them could be potential
customers.

2. Collaborate
As above, you are going to meet others with an interest in the same things as you. If they are not
potential customers, they could be potential partners for future projects.

3. Become the Expert
By participating on forums you can demonstrate the breadth of your knowledge and expertise. The
answers you give and the way you answer could position you as an expert in your field.

4. Promote your other online activities
Forums are a great way to give people links back to other online resources you provide. If
someone is looking for information that you have on your Web site don’t repeat it, just link them to
the site. This will introduce more and more people to your range of online resources and make
them ever more popular.

How to get started:

It will take some time. You need to research and look around to find the forums that are of interest to you
and likely to help you achieve the benefits you are looking for.

When you do find potential ones to join, I would suggest being a silent observer for a while. This will allow
you to get a feel of the type of topics discussed and how the members interact.

Once you decide to get involved, be active!

Further information about forums generally
http://en.wikipedia.org/wiki/Internet_forum


http://en.wikipedia.org/wiki/Internet_forum

5. Online Directories

Definition:

A directory is intended for businesses and individuals to find providers of a product or service they
require. The providers are organised by the category of product or service or by teir geographical location.
Online directories of businesses provide this service free to end users via the Internet.

What is it? (layman’s terms):
It is a Web site that lists businesses by category or location so that potential customers can find their
contact details and maybe further information.

Potential benefits:

1. Potential Customers
When a person uses a directory they normally have an immediate need for a product or service. By
being listed you are making your details available to these potential customers.

2. It may be free
In a sense this is online advertising. If the listing is free therefore, you are getting free online
marketing. Make the most of it!!
Even if the listing is paid for it may be of benefit to you

3. Rank high in search engines
But Google and other search engines rewards sites that are updated often, that link to other sites
and most importantly, that has many inbound links. Many online directories are structured to take
advantage of this. Even if you do not have a Web site, you may be found via a Google search
thanks to your online directory listing.

How to get started:
Browse the Internet ad find directories relevant to what you do and that are likely to be used by your
potential customers. Submit your details and keep them up to date.

Here are some to get you started (enter the name in Google to find Web site);
Touch Target / Touch Local
Yell

Google Maps

Matren

Best of (insert town/city/etc)
Local/Town/County Council
Dorset List

UK Small Business Directory
Dorset on line

Free Index

iDorset

Ultimate Directory



6. Offline Club Member Directory

Definition:

A directory is intended for businesses and individuals to find providers of a product or service they
require. The providers are organised by the category of product or service or by teir geographical location.
Online directories of businesses provide this service free to end users via the Internet.

These directories are restricted to members of the organisation creating the list. These are often referred
to as profiles.

What is it? (layman’s terms):

It is a Web site that lists businesses that are specifically members of an offline networking club, by
category or location so that potential customers can find their contact details and maybe further
information. Also called member profiles.

Potential benefits:

1. Potential Customers
When a person uses a directory they normally have an immediate need for a product or service. By
being listed you are making your details available to these potential customers. This should allow
other members to use businesses from within the group for the products and services they need.

2. It may be free
Where this facility is available it is normally part of the membership package and therefore does
not cost any extra.

3. Rank high in search engines
Google and other search engines rewards sites that are updated often, that link to other sites and
most importantly, that has many inbound links. Many business network club member directories
are structured to take advantage of this. Even if you do not have a Web site, you may be found via
a Google search thanks to your member profile.

How to get started:
If you belong to any offline networking groups (BomoCeatives!!) ask the question: ‘Do you have an online
member’s directory?’ if the opportunity is there make use of it.

There are some networking groups that are free to join in the Dorset/Hampshire region and some of them
provide the member profile opportunity;

East Dorset Business Network

businessXchange — part of Business Link

Bournemouth Business Breakfast Club

Wired Wessex



7. Podcasting

Definition:

A podcast is a media file that is distributed by subscription (paid or unpaid) over the Internet using
syndication feeds, for playback on mobile devices and personal computers. Like 'radio’, it can mean both
the content and the method of syndication. The latter may also be termed podcasting. The host or author
of a podcast is often called a podcaster.

Though podcasters' web sites may also offer direct download or streaming of their content, a podcast is
distinguished from other digital audio formats by its ability to be downloaded automatically, using
software capable of reading feed formats such as RSS or Atom.

What is it? (layman’s terms):
An audio or video file that people can download to a computer. Normally there is an opportunity to
subscribe to receive future files.

Potential benefits:

1. Become the Expert
A podcast, or series of podcasts, can help position you as the expert in your field. You already
know a great deal about the products you create. A podcast gives you the opportunity to easily
share that knowledge with thousands of interested people across the globe.

2. Different content media
Don’t be confined by the limits of using text and pictures to tell people about your work. Podcasts
allow you to move into the realm of video and audio. For many, these are much more effective
media for promoting their work.

3. On Demand Delivery
The podcasts remain available for people to access at any time and to download when they need
to. Once you have created and posted the podcast you do not need to do any more to distribute
the files.

4. Creates an Interested Audience (subscribers)
Assuming what you say is of interest, people will subscribe to your podcasts giving you a captive
audience. This can then be used as a vehicle to promote your other online activities.
This method can also be used to distribute electronic magazines/newsletters. Using this format
rather than e-mail would allow you to include audio or video sections or additions.

How to get started:

Work on the script first. Make sure what you want to say or do is going to be of interest.
Make sure you have the facilities to record the audio or video.

Register with a distributor or work with your web site provider to add this feature.
Generate the files and make them available.

Distributors/Hosting Sites
http://www.btpodshow.com/
www.youtube.com

Others (put name into Google to find Web site);
Akamai

Peer 1 RapidEdge

Amazon S3

BitGravity

Cachelogic

CacheFly

CDNetworks

Limelight Networks
LocalMirror

Mirror Image Internet

Panther Express

SAVVIS, Inc.

VitalStream

NACEVI

Further information
http://en.wikipedia.org/wiki/Podcasting


http://www.btpodshow.com/
http://www.youtube.com
http://en.wikipedia.org/wiki/Podcasting

8. Social Bookmarking

Definition:

Social bookmarking sites are a popular way to store, classify, share and search links through the practice
of folksonomy techniques on the Internet or Intranet.

Other than web page bookmarks, services specialized to a specific subject or format - feeds, books,
videos, music, shopping items, map locations, wineries, etc. - can be found. Social bookmarking is also

part of Social News Sites like Reddit.

What is it? (layman’s terms):
Social bookmarking is a web based service to share information about favourite sites or sites of interest.

Potential benefits:
1. Networking
By registering on these sites you become part of a community. You can then browse other people’s

lists and find people interested in the same things you are. There will be members who connect
with you on the basis of your recommendations.

2. Promote Sites Related to Your Expertise
It is frowned upon for members to promote their own sites, but there is absolutely no reason why
you cannot promote other sites that are related to what you do and increase awareness of the

topic.

How to get started:

Subscribe to social bookmarking sites
www.Digg.com

www.Reddit.com

www.Netscape.com

www.Del.icio.us

Further information
http://en.wikipedia.org/wiki/Social_bookmarking


http://www.Digg.com
http://www.Reddit.com
http://www.Netscape.com
http://www.Del.icio.us
http://en.wikipedia.org/wiki/Social_bookmarking
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